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BER Retail Trade Survey data

ToTAL
172 | 1793 | 1794 | 18q] | 18q2*

Qualitative data (survey resulis) !

Business confidence ° 35 38 29 42

Change in business conditions 2 -42 -56 -41 -18 8

Growth in volume of sales 2 -29 -33 -32 -18 18

Growth in volume of orders placed 2 -14 -24 -34 -16 9

Growth in number of people employed 2 -4 -8 -14 11 5

Change in the rate of increase of average purchase prices: Realised? 38 41 43 26 18

Change in the rate of increase of average selling prices: Realised? 29 29 31 15 18

Overall profitability of the business 2 -36 -44 -56 -32

Rating of present stock in relation to expected demand 2 30 16 16 21
Numeric (official) data *

Growth in volume of sales 3 2.2 1.0 0.6

Growth in sales turnover 8.4 7.8 7.8

Change in the rate of increase of average selling prices 7 6.0 6.7 7.1

See graphs.

Net balance.

Percentage gross rating prevailing business conditions as satisfactory.

Percentage change compared to the same quarter a year ago and seasonally adjusted. Source of data: Statistics SA.
5 At constant 2008 prices.

At current prices.

Change in implicit price deflator.

Blank spaces indicate data not available or not asked for.




~N BER

EBUREAL FOR, BELORMOMIC RESEARCH




~N BER

SUREAL FOR BOOMOMIC RESEARCH

SEMI-DURABLES **

17g2 | 17q3 | 1794 | 18q] | 1892*
Qualitative data (survey resulis) !
Business confidence ° 41 37 16 19
Change in business conditions 2 -56 -57 -79 -43 -10
Growth in volume of sales 2 -43 -57 -80 -20 19
Growth in volume of orders placed ? 3 10 -65 -6 -2
Growth in number of people employed ? 28 32 -4 38 13
Change in the rate of increase of average purchase prices: Realised? 38 21 0 40 12
Change in the rate of increase of average selling prices Realised? 35 -26 -1 13 -2
Overall profitability of the business 2 -29 -17 -99 -32
Rating of present stock in relation to expected demand ? 28 17 8 28

** Clothing, footwear, textiles and other semi-durables.

1 See graphs.
2 Net balance.
3 Percentage gross rating prevailing business conditions as satisfactory.

Blank spaces indicate data not available or not asked for.
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NON-DURABLES **

17g2 | 17q3 | 1794 | 18q] | 1892*
Qualitative data (survey resulis) !
Business confidence ° 39 43 32 44
Change in business conditions 2 -34 -62 -31 -22 10
Growth in volume of sales 2 -24 -28 -30 -26 22
Growth in volume of orders placed ? -24 -29 -29 -26 13
Growth in number of people employed ? -14 -5 -1 16 2
Change in the rate of increase of average purchase prices: Realised? 38 73 59 28 33
Change in the rate of increase of average selling prices: Realised? 21 64 35 17 32
Overall profitability of the business 2 -43 -47 -41 -23
Rating of present stock in relation to expected demand ? 34 18 23 19

*k

1
2
3

Beverages, pharmaceuticals, toiletries, food and groceries.
See graphs on opposite page.

Net balance.

Percentage gross rating prevailing business conditions as satisfactory.

Blank spaces indicate data not available or not asked for.
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DURABLES
17g2 | 17q3 | 1794 | 18q] | 1892*
Qualitative data (survey resulis) !
Business confidence * 22 27 37 59
Change in business conditions 2 -37 -44 -27 15 18
Growth in volume of sales 2 -22 -24 5 -1 11
Growth in volume of orders placed ? -18 -39 -15 -4 10
Growth in number of people employed ? -25 -42 -29 -24 2
Change in the rate of increase of average purchase prices: Realised? 36 25 51 8 -8
Change in the rate of increase of average selling prices: Realised? 32 6 51 13 4
Overall profitability of the business 2 -35 -57 -49 -50
Rating of present stock in relation to expected demand ? 26 11 8 17
** Furniture, household equipment, electronic goods, hardware and jewellery.  * Expected.

1
2
3

See graphs.
Net balance.

Percentage gross rating prevailing business conditions as satisfactory.

Blank spaces indicate data not available or not asked for.
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WESTERN CAPE

17g2 | 1793 | 1794 | 18q1 | 1892*
Qualitative data (survey resulis) !

Business confidence 3 30 43 34 42

Change in business conditions 2 -76 -62 -15 -10 16
Growth in volume of sales ? -57 -25 -14 -1 39
Growth in volume of orders placed ? -32 1 -22 5 16
Growth in number of people employed ? -1 6 -15 35 12
Overall profitability of the business 2 -36 -16 -34 -18

Rating of present stock in relation to expected demand ? 36 15 24 36

EASTERN CAPE
17g2 | 1793 | 1794 | 18q]1 | 1892*
Qualitative data (survey resulis) !

Business confidence 3 48 16 36 42

Change in business conditions 2 -7 -78 -58 12 -4
Growth in volume of sales ? 8 -81 12 28 17
Growth in volume of orders placed 2 43 -34 12 4 33
Growth in number of people employed 2 34 -24 5 -8 -31
Overall profitability of the business 2 -10 -85 -59 -24
Rating of present stock in relation to expected demand ? 22 1 -20 -1

* Expected.

See graphs on opposite page.

Net balance.

Percentage gross rating prevailing business conditions as satisfactory.
Blank spaces indicate data not available or not asked for.
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KWAZuLU-NATAL
17g2 | 1793 | 1794 | 18q1 | 1892*
Qualitative data (survey resulis) !

Business confidence 3 55 42 3 38

Change in business conditions 2 -4 -65 -91 -41 18
Growth in volume of sales 2 17 -35 -78 -55 12
Growth in volume of orders placed ? 33 -45 -85 -54 12
Growth in number of people employed ? -3 0 -16 -3 6
Overall profitability of the business 2 -16 -64 -85 -45

Rating of present stock in relation to expected demand ? 34 21 35 5

GAUTENG
17g2 | 1793 | 1794 | 18q]1 | 1892*
Qualitative data (survey resulis) !

Business confidence 3 19 31 28 47

Change in business conditions 2 -38 -32 -30 -4 -4
Growth in volume of sales 2 -33 -32 -30 -1 1
Growth in volume of orders placed ? -36 -38 -29 -8 2
Growth in number of people employed ? -6 -27 -12 -10 0
Overall profitability of the business 2 -62 -53 -65 -35
Rating of present stock in relation to expected demand ? 23 10 -4 6

Expected.
See graphs.

Net balance.

Blank spaces indicate data not available or not asked for.

Percentage gross rating prevailing business conditions as satisfactory.
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Eo

ToTAL
172 | 17g3 | 1794 | 18q] | 18g2*

Qualitative data (survey resulis) !

Business confidence * 49 48 51 53

Change in business conditions 2 -24 -30 -15 14 31

Growth in volume of sales 2 -12 -1 11 2 37

Growth in volume of orders placed ? -27 -24 1 36

Growth in number of people employed 2 -20 1 6 -5 17

Change in the rate of increase of average purchase prices: Realised? 30 26 52 41 15

Change in the rate of increase of average selling prices: Realised? 0 10 27 12 8

Overall profitability of the business 2 -24 -28 -23 -6

Rating of present stock in relation to expected demand 2 18 9 7 32
Numeric (official) data *

Growth in volume of sales ° 4.2 2.4 1.3

Growth in sales turnover ¢ 10.3 8.7 7.5

Change in the rate of increase of average selling prices ’ 5.8 6.2 6.1

6

7

Expected.
See graphs.
Net balance.

Percentage gross rating prevailing business conditions as satisfactory.

Percentage change compared to the same quarter a year ago and seasonally adjusted. Source of data: Statistics SA.

At constant 2000 prices.
At current prices.

Change in implicit price deflator.

Blank spaces indicate data not available or not asked for.
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NON-CONSUMER GoobDs **

172 | 1793 | 1794 | 18q] | 1892*
Qualitative data (survey resulis) !
Business confidence 3 55 50 37 46
Change in business conditions 2 -26 -26 -24 7 29
Growth in volume of sales 2 -14 -1 15 -7 34
Growth in volume of orders placed 2 -14 -29 1 -15 32
Growth in number of people employed 2 -36 9 5 -13 -1
Change in the rate of increase of average purchase prices: Realised? 49 30 36 45 18
Change in the rate of increase of average selling prices: Realised? 5 20 9 20 11
Overall profitability of the business 2 -9 -14 -48 -33
Rating of present stock in relation to expected demand 2 -3 -8 -8 22

** Machinery, construction & building material and chemical & petroleum products.

*

Expected.

! See graphs.

2 Net balance.

3 Percentage gross rating prevailing business conditions as satisfactory.

Blank spaces indicate data not available or not asked for.
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CONSUMER GOoODS **

172 | 1793 | 1794 | 18q] | 1892*
Qualitative data (survey resulis) !
Business confidence 3 45 46 64 61
Change in business conditions ? 21 -35 -4 24 34
Growth in volume of sales ? -12 -12 6 13 38
Growth in volume of orders placed 2 -37 -19 -7 18 39
Growth in number of people employed 2 -8 -6 7 3 36
Change in the rate of increase of average purchase prices: Realised? 15 22 68 35 13
Change in the rate of increase of average selling prices: Realised? -4 0 46 5 5
Overall profitability of the business 2 -35 -43 3 23
Rating of present stock in relation to expected demand 2 32 26 22 44

*x Textiles, clothing, footwear, food, beverages, tobacco, furniture, household requisites and pharmaceuticals.

Expected.

See graphs.

2 Net balance.

3 Percentage gross rating prevailing business conditions as satisfactory.

Blank spaces indicate data not available or not asked for.
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MACHINERY & EQUIPMENT

172 | 1793 | 1794 | 18q] | 1892*
Qualitative data (survey resulis) !
Business confidence ° 37 65 55 67
Change in business conditions ? -26 -17 -15 34 37
Growth in volume of sales 2 -14 5 -18 27 50
Growth in volume of orders placed ? -13 -17 -22 19 51
Growth in number of people employed 2 -56 18 21 -22 8
Change in the rate of increase of average purchase prices: Realised? 47 46 46 39 25
Change in the rate of increase of average selling prices: Realised? 2 35 14 26 37
Overall profitability of the business 2 0 10 27 -7
Rating of present stock in relation to expected demand ? -7 -10 -22 27

1

2

3

Expected.
See graphs.
Net balance.

Percentage gross rating prevailing business conditions as satisfactory.

Blank spaces indicate data not available or not asked for.




~N BER

EBUREAL FOR, BELORMOMIC RESEARCH




~N BER

SUREAL FOR BOOMOMIC RESEARCH

CONSTRUCTION AND BUILDING MATERIAL

172 | 1793 | 1794 | 18q] | 1892*
Qualitative data (survey resulis) !

Business confidence 3 67 3 9 5

Change in business conditions ? -33 -89 -16 -57 14
Growth in volume of sales 2 35 -23 33 -55 14
Growth in volume of orders placed 2 34 -31 17 -77 3
Growth in number of people employed 2 -25 0 34 41 -60
Change in the rate of increase of average purchase prices: Realised? 41 -59 69 67 57
Change in the rate of increase of average selling prices: Realised? 32 -67 18 -35 -55
Overall profitability of the business 2 34 -93 -77 -81

Rating of present stock in relation to expected demand 2 3 13 10 8

Expected.

! See graphs.

2 Net balance.

3 Percentage gross rating prevailing business conditions as satisfactory.

Blank spaces indicate data not available or not asked for.
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TEXTILES, CLOTHING & FOOTWEAR

172 | 1793 | 1794 | 18q] | 1892*
Qualitative data (survey resulis) !
Business confidence 3 15 55 52 52
Change in business conditions 2 -84 -42 -40 14 34
Growth in volume of sales 2 -89 -42 14 -8 13
Growth in volume of orders placed 2 -87 -41 -42 8 14
Growth in number of people employed 2 -30 -1 -22 -18 -8
Change in the rate of increase of average purchase prices: Realised? 35 -3 88 43 34
Change in the rate of increase of average selling prices: Realised? 35 -20 39 -8 16
Overall profitability of the business 2 -61 -93 0 -1
Rating of present stock in relation to expected demand 2 53 45 29 41

Expected.

! See graphs.

2 Net balance.

3 Percentage gross rating prevailing business conditions as satisfactory.

Blank spaces indicate data not available or not asked for.

44
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FoobD, BEVERAGES & TOBACCO

172 | 1793 | 1794 | 18q] | 1892*
Qualitative data (survey resulis) !
Business confidence 3 53 36 62 58
Change in business conditions ? 23 -50 2 42 16
Growth in volume of sales 2 27 -14 7 31 41
Growth in volume of orders placed ? -8 -25 3 31 41
Growth in number of people employed 2 0 4 14 21 51
Change in the rate of increase of average purchase prices: Realised? 13 11 57 14 3
Change in the rate of increase of average selling prices: Realised? -23 -8 53 -1 0
Overall profitability of the business 2 -29 -33 6 56
Rating of present stock in relation to expected demand 2 -1 15 13 36

Expected.

! See graphs.

2 Net balance.

3 Percentage gross rating prevailing business conditions as satisfactory.

Blank spaces indicate data not available or not asked for.

40
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PROVINCIAL PERSPECTIVE

17g2 | 17q3 | 174 | 18q] | 18q2*
Qualitative data (survey resulis) !
Western Cape
Business confidence ° 58 52 61 66
Change in business conditions 2 -15 -65 -17 -9 13
Growth in volume of sales 2 18 3 20 13 47
Growth in volume of orders placed ? -8 -22 6 14 48
Growth in number of people employed ? -13 42 32 28 45
Overall profitability of the business 2 -31 -4 13
Rating of present stock in relation to expected demand 2 -2 17 8
Eastern Cape
Business confidence ° 0 50 49 99
Change in business conditions 2 -100 -1 -1 99 100
Growth in volume of sales 2 -99 -1 47 99 98
Growth in volume of orders placed ? -97 -1 99 98
Growth in number of people employed 2 0 -49 0 2 1
Overall profitability of the business 2 -100 -50 47 97
Rating of present stock in relation to expected demand 2 98 50 0 99
KwaZulu-Natal
Business confidence * 41 43 59 22
Change in business conditions 2 -98 -57 -44 -57 -15
Growth in volume of sales 2 -83 -48 -25 -51 -19
Growth in volume of orders placed 2 -85 -61 -49 -52 -20
Growth in number of people employed ? -8 21 -23 -12 12
Overall profitability of the business 2 -98 -60 -52 -54
Rating of present stock in relation to expected demand ? 60 12 49 25
Gauteng
Business confidence ° 56 47 47 56
Change in business conditions 2 -18 -14 -1 25 50
Growth in volume of sales 2 -5 -14 8 -1 44
Growth in volume of orders placed ? 21 -23 1 -3 42
Growth in number of people employed ? -29 -5 2 -23 9
Overall profitability of the business 2 -15 -30 -35 -29
Rating of present stock in relation to expected demand ? 3 -2 5 31
* Expected.

! See graphs on opposite page.

2 Net balance.

3 Percentage gross rating prevailing business conditions as satisfactory.

Blank spaces indicate data not available or not asked for.

4(
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NEW VEHICLES
172 | 173 | 1794 | 18q] | 1892*
Qualitative data (survey resulis) !
New Vehicles:
Business confidence 3 11 19 32 52
Change in business conditions 2 -72 -53 -35 -24 19
Growth in units sold 2 -72 -44 -44 21 13
Growth in units ordered 2 -79 -63 -52 -20 -1
Change in present stocks in relation to expected demand 2 39 40 9 5
Numeric (official) data*
Domestic sales only (no exports)
Total sales by motor dealers -4.5 5.9 3.4
Passenger car sales -5.8 5.8 6.1
Commercial vehicle sales 1.2 7.9 1.6

Expected.

See graphs on opposite page.

Net balance.

Percentage gross rating prevailing business conditions as satisfactory.
Percentage change compared to the same quarter a year ago. Source of data:

Blank spaces indicate data not available or not asked for.

Department of Trade and Industry.
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USED VEHICLES & SPARE PARTS

172 | 1793 | 1794 | 18q]1 | 18q2*
Qualitative data (survey resulis) !
Used Vehicles
Business confidence 3 42 37 34 41
Change in business conditions 2 -39 -35 -15 -13 25
Growth in units sold 2 -35 -24 -22 -16 9
Change in present stocks in relation to expected demand ? 5 -1 -26 -3
Spare Parts
Business confidence 3 52 56 45 69
Change in business conditions 2 -27 -38 21 -5 8
Growth in units sold 2 27 -38 -28 -3 6
Growth in units ordered 2 27 -33 -28 4 7
Change in present stocks in relation to expected demand 2 16 14 17 13

Expected.
See graphs on opposite page.
Net balance.

Percentage gross rating prevailing business conditions as satisfactory.

Blank spaces indicate data not available or not asked for.






Technical note
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