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Agriculture 2% 7%
Primary Mining 8% 3%
10% 10%
Manufacturing 14% 9%
Electricity 4% 0%
Secondary
Construction 4% 6%
22% 15%
Trade, catering & accommodation 15% 23%
Wholesale trade 5% 5%
Retail trade 7% 11%
Motor trade 2% 4%
Transport, storage & communication 10% 5%
Tertiary (Services) 2% 1%
Finance, real estate & business services 19% 18%
6% 3%
Government services 18% 13%
Personal services 6% 16%
68% 74%

Total 100% 100%



Industry vs. services confidence
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Services confidence
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THE RETAIL SECTOR

Non-durable goods Semi-durable goods Durable goods
(62%) (18%) (21%)
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Monthly value of total retail trade (constant prices, R bn)
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COVID had varying impacts across retail subcategories

Growth in quarterly retail sales, y-o-y
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COVID had varying impacts across retail subcategories

Value of total retail sales (YTD Jan-Jul, Rbn)
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How does the survey process work in practice?
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Page 2 of 4.

Please tick the appropriate boxes.
Answer only the questions applicable to your business.
Confidential: Individual replies will not be quoted or published.

4. Are prevailing business conditions
@ Satisfactory O Unsatisfactory

\ (Business confidence)

SAVE AND EXIT BACK FORM RESET NEXT



How does the survey process work in practice?

5.
Current quarter Next quarter
Better Same Poorer Better Same Poorer
General business
conditions O O O O O O
6.
Current quarter Next quarter
Up Same Down Up Same Down

O

Total sales (volume)

Orders placed (volume)
The number of people
employed

The rate of increase of
average purchase prices

The rate of increase of
average selling prices
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How do we calculate the indices?

% of respondents that
answer “UP”

— Net % (index value)

% of respondents that
answer "DOWN"”
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Long-term average

Business confidence in the retail sector - long-term view (%)
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Non-durable goods

Total retail
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Durable goods
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What are the recent results saying?

Compared to the same quarter last year...

Sales volumes index (net %)
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Sales volume by subcategory

Non-durable goods Semi-durable goods Durable goods
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What does the survey tell us about prices?
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Expected rate of price increases

Source: BER
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What do the results suggest about employment in the sector?

Source: BER
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Activity

Tourism accommodation: Stay nights soild ('000) Hotels & restaurants (15%)
Net % = % up less % down
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Land freight transport: Payload ('000)
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Real transfer duty (Rm)

2020 2021 2022

Real estate (18%)

Net % = % up less % down
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Business services (45%)

Net % = % up less % down
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Economic information that works for you

For questions, please reach out to Helanya Fourie (helaonya@sun.ac.za) or George Kershoff (okk@sun.ac.za)

,@ BERcoza

www.ber.ac.za

Copyright for this publication is held by Stellenbosch University.

Although reasonable professional skill, care and diligence are exercised to record and interpret all
information correctly, Stellenbosch University, its division BER and the author(s)/editor do not accept
any liability for any direct or indirect loss whatsoever that might result from unintentional inaccurate
data and interpretations provided by the BER as well as any interpretations by third parties.
Stellenbosch University further accepts no liability for the consequences of any decisions or actions
taken by any third party on the basis of information provided in this publication. The views, conclusions
or opinions contained in this publication are those of the BER and do not necessarily reflect those of

Stellenbosch University.
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